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TOM TAT Bai bdo trinh bay nghién ctu qua trinh tng dung hoat déng quan hé cong ching trong xay dung va
phat trién thuong hiéu trudng Pai hoc Cong nghiép Ha Néi, giai doan 2011-2015. Két qua nghién cliu cho thay, cac
hoat dong quan hé céng chang: (i) Quan hé néi bé; (i) Quan hé bdo chi; (iii) T6 chiric su kién; (iv) Quan Iy rai ro, khing
hodng va (v) Quan hé céng déng trong xay dung va phat trién thuong hiéu trudng Dai hoc Cong nghiép Ha Noi da dugc
tng dung. Tuy nhién, viéc iing dung cac hoat ddng nay con thuc hién mét cach rdi rac, chua theo tién trinh RACE.

Tir khéa: quan hé céng chung; hoat déng quan hé cong ching; thuong hiéu; thuong hiéu truong dai hoc; truong Dai hoc
Cbéng nghiép Ha Noi

ABSTRACT This paper studies the application of public relations activities in building and developing the brand
of Hanoi University of Industry in the period of 2011-2015. The results of the study have shown that public the
following public relations activities: (i) Internal relations; (ii) Press relations; (iii) Event organization; (iv) Risk management,
crisis management and (v) Community relations in building and developing the brand of Hanoi University of Industry
have been applied. However, the application of these activities is carried out sporadically, not following the RACE
process.
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