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TOM TAT Bai bdo trinh bay nghién ctu phan tich sy tac dong cla cac yéu t6: (i) nhan thic vé chat lugng, (i)
nhan thic vé sy sdn c6 cla san pham, (iii) nhan thic vé gia ban, (iv) tam Iy sinh ngoai, (v) nhém tham khao dén y dinh
mua cla ngudi tiéu dung Ha Néi déi véi hang hoa my phdm Thai Lan. Théng qua viéc st dung két hop phuong phap
nghién ctu dinh tinh va nghién ctu dinh lugng, diéu tra 300 ngudi tiéu dung trén dia ban Ha Néi (thu vé 286 phiéu tra
15i hop 1&). K&t qua nghién cuiu da chira, ca 5 yéu t6 trén déu tac dong dén y dinh mua hang héa my pham Thai Lan cda
ngudi tiéu dung, trong dé c6 nhém tham khdo tac ddng ngugc chiéu, cac yéu té con lai cé tac dong thuan chiéu. Tu do,
tac gid khuyén nghi mét sé giai phap nham tang kha nang canh tranh cta hang hoa tiéu dung Viét Nam trong qua
trinh héi nhap kinh té.

Tirkhoa: y dinh mua; hang héa my phdm; Thdi Lan

ABSTRACT The article analyzes the impact of: (i) perception of quality, (ii) perception of product availability, (iii)
perception of price, (iv) foreign goods preference, (v) reference group to purchase intentions of Hanoi consumers for
Thai cosmetics. The study combines qualitative and quantitative research investigating 300 consumers in Hanoi
(collected 286 valid responses). The results show that all five factors affect the consumers' intention to buy Thai
cosmetics, in which reference group has reverse effect, the other factors have positive impact. Accordingly, the author
recommends solutions to increase the competitiveness of Vietnamese goods in the context of economic integration.
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