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TOM TAT Y dinh mua san phdm mdi da dugc cac hoc gia trén thé gigi nghién cdu ti lau. Tuy nhién, cac nghién
clru vé y dinh mua dién thoai iPhone dudng nhu con rat han ché, dac biét la dién thoai iPhone 7 mai dugc tung ra thi
trudng khodng gan 3 thang trudc day. Ap dung phuong phéap nghién ctu dinh tinh, théng qua ky thuat thao luan
nhém, ngudi tiéu dung Ha Noi, xem xét nhiing yéu t8 nao thuc day va yéu té nao can trd y dinh mua iPhone 7 cua
ngudi tiéu dung. K&t qua nghién ctu cho thay, cac yéu t6: nhu cau vé su an toan, nhu cau thé hién, tinh d8i mai gian
ti€p (quang cdo, truyén thong, bat chudc), dd tudi, thu nhap, dic tinh ndi trdi clia sdn pham, cdm nhan vé tinh hau ich,
dich vu cham sdc khach hang, dich vu bao hanh, phuang thic thanh toan cé tac dong thac ddy y dinh mua iPhone 7
cla ngudi tiéu dung Ha Noi; cac yéu té: gia ca, han ché clia san pham, rdi ro cdm nhan cda ngudi tiéu dung, tudi trung
nién, ngudi khéng thich cong nghé, khéng thich su thay ddi, khéng quen véi hé diéu hanh 10S han ché y dinh mua
iPhone 7.

Tirkhoéa: y dinh mua san phdm mdi; dién thoai iPhone 7; nghién ctiu dinh tinh

ABTRACT New products purchase intention has been researched for a long time in the world. However, study of
purchase intention for iPhone apparently is limited, especially iPhone 7 which was newly launched three months ago.
Using qualitative research methods, through group discussions within consumers in Hanoi, the study aims to
investigate factors that motivate and obstruct purchase intention for iPhone 7 of Hanoi consumer. Findings from the
study showed that the need for safety, self expression, indirect innovation (advertising, communication, imitation), age,
income, outstanding features of the product, usefulness perceived, customer care, warranty service, payment method
encourage customers to purchase iPhone7. On the other hand, price, limitations of products, risk perceived, middle
age, dislike of technology, dislike of change, unfamiliarity to the iOS operating system will limit the purchase intention
for iPhone 7.
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