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TOM TAT Mang xa hoi 1a mot cong cu truyén thong mai ndi va dugc st dung ngay cang phé bién trong céc
doanh nghiép ngay nay. Nghién ctu nay dugc thuc hién nham tim hiéu tac déng cta hoat dong truyén théng qua
mang xa hdi t&i gia tri thuong hiéu clia doanh nghiép trén géc d6 clla ngudi tiéu dung. Nghién ctu dugc thuc hién
bang phuang phap dinh lugng trén mét mau gém 325 ngudi tiéu dung thudng si dung mang xa héi qua khao sat truc
tuyén. Két qua nghién ctu khdng dinh su dnh hudng rd rét cla truyén théng qua mang xa hoi téi ba mat cta gia tri
thuong hiéu déi véi ngudi tiéu dung do la chat lugng cdm nhan, su nhan biét thuang hiéu va su trung thanh véi
thuong hiéu. K&t qua nghién clru ggi y cho cac nha quan tri doanh nghiép trong viéc sir dung truyén théng qua mang
xa hoi dé nang cao gid tri thuong hiéu ctia doanh nghiép.

Turkhéa: truyén théng; mang xa hoi; gid tri thuong hiéu

ABSTRACT Social networking is an emerging media tool that is increasingly used in today's enterprises. This study
was conducted to investigate the impact of social media activity on the brand equity of the business from a consumer
perspective. The research was conducted quantitatively on a sample of 325 consumers who used social networks via
online surveys. Research results confirm the apparent impact of social media on three aspects of brand equity to
consumers: perceived quality, brand perception, and brand loyalty. Research results suggest that corporate executives
use social media to enhance the brand equity of the enterprise.
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