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TOM TAT

Trong méi trudng kinh doanh canh tranh khéc liét ngay nay, thuong hiéu la yéu t6 quan trong dé thu hat va gilr chan
khach hang. D& xay dung thuang hiéu doanh nghiép thudng st dung cac céng cu truyén thédng marketing, trong d6 cé
truyén théng qua MXH. Nghién ctu dugc thuc hién nhdm kiém dinh méi quan hé gitia truyén théng qua MXH va gia tri
thuong hiéu clia doanh nghiép BDS Ha Néi thong qua phuang phap nghién ctu dinh lugng. K&t qua nghién ctiu cho thay,
cac bién doc lap do ludng MXH déu anh hudng dén gia tri thuong hiéu clia cac doanh nghiép BDS Ha Néi va déu anh
hudng tich cuc, trong d6 bién déc lap tuong tac cé mic dd anh hudng lIon nhat, bién doc lap tuy bién c6 mic do anh
hudng nhd nhat. Trén co s két qua clia nghién clu, tac gid dé xudt mot sé gidi phap trong viéc st dung truyén théng
marketing qua MXH dé nang cao gi4 tri thuong hiéu cho cac doanh nghiép kinh doanh BDS Ha Néi.

Tirkhoa: Gid tri thuong hiéu; gidi tri; truyén théng qua MXH; truyén miéng; tuong tdc; tay bién; xu hudng.
ABSTRACT

In today's harsh competitive environment, branding is an important factor in attracting and retaining customers.
Corporates often uses marketing communication tools including social networks to build their brand. The research was
conducted to test the relationship between communication via social networks and the brand equity of real estate firms in
Hanoi using quantitative research. The results confirm that the independent variables that measure social networks have
positive impact on the brand equity of real estate companies among which independent interaction variables have the
greatest impact while customized independent ones affects the least. Accordingly, the authors propose some solutions in
the use of marketing communication via social networks to enhance the brand equilty of real estate businesses in Hanoi.

Keywords: Brand equity; entertainment; communication via social networks; word of mouth interaction; customization;
trend.
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